de la Banque de France = 256/

French people still value cash, despite using it less
and increasingly turning to cards and mobile payments

In December 2024, the European Central Bank published its fourth study on the payment attitudes of
consumers in the euro area, based on surveys carried out between September 2023 and June 2024.

In @ payment landscape conducive to innovation and digitisation, cash is used less and less for payments.
The rate of the decline in France over the 2016-24 period is broadly similar to that of the euro area.
The number of card payments at local points of sale exceeded cash payments for the first time in France in 2024.

Nevertheless, the vast majority of French people continue to value cash and recognise its many advantages.
Lastly, they also consider cash accessibility and acceptance to be very satisfactory.

Pauline Bacos, Louis-Alexandre Bayol, JEL codes
Elsa Belliard, Isabelle Valdés-Curien E4, E41
Cash-Retail Payments Policy and Oversight Directorate
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1 Use of cash continues to decline as people
turn to cards and mobile payments

The European Central Bank’s (ECB) SPACE 2024 survey
on the payment attitudes of households in the euro
area’ follows the same model as its three previous surveys.

The market share of online payments has increased again

In 2024, POS? transactions accounted for less than 73% of
the fotal number of transactions, with their share continuing
to diminish from 84% five years ago. This decline was
reflected in an increase in online payments (to a 25%
share, up 5 percentage points in two years). The share
of private transactions between individuals (P2P)® was
stable at 3%.

French consumers make more payments online
(25% in 2024) than their counterparts in the euro area
as a whole (21% on average), while growth in the share
of online payments in France and the euro area has been
identical since 2019, with a 14 percentage point increase.

This trend, which was amplified by the Covid-19 crisis,
shows that lockdowns and travel restrictions permanently
changed the payment habits of French consumers.
In 2024, purchases of food, clothing and other household
durables accounted for almost half of total online
purchases, meaning that some of the purchases that would
have been made at points of sale have structurally shifted
to online retailers (see Chart 2).

1 ECB (2024), Study on the payment attitudes of consumers in the euro area.
2 POS - point of sale (see ECB [2024], SPACE survey).
3 P2P - peerfo-peer (see ECB [2024], SPACE survey).

(1 Breakdown of POS, P2P and online transactions in France
(% of number of transactions)

M Point of sale (POS) I Peer-o-peer (P2P) W Online

2024 73 25

2022 77 20

2019

Sources: European Central Bank, SPACE (Study on the payment
attitudes of consumers in the euro area) 2019, 2022 and 2024
surveys; Banque de France calculations.

(2 Breakdown of online payments by purchase type in France
and the euro area
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The growth in online payments is also contributing fo the
decline in the use of cash. Indeed, non-cash payments
have now captured almost all of this market: in 2024, as
in 2022, cards remained the most common payment
instrument for online transactions with a 53% share, but
online payment solutions (electronic wallets such as PayPal
and other applications) recorded the strongest increase
over the two-year period (up 6 percentage points).
In 2024, online payment solutions accounted for almost
one third (27%) of the payment methods used for online
purchases. This figure includes the PayPal digital wallet,
which alone accounted for almost 18%.

Card use exceeded cash use in shops
for the first time in France

In France, the share of cash in POS payments contracted
by 25 percentage points between 2016 and 2024,

dropping to 43% of the total number of transactions.

Use of cash in France is thus significantly below the euro
area average (52%), which contracted by 27 percentage

points over the same period. Overall, the share of cash
use in both France and the euro area has declined on
average by 3 percentage points every year since 2016.

This decline in the use of cash at points of sale, which
follows a long-term trend, is partly due to the diversification
of cashless payment methods, which are winning over
consumers: for the first time, card use exceeded cash use
in terms of number of transactions (48% compared with
43%). This situation is not reflected in the euro area, where
cash continues to be the most widely used means of
POS payment.

Meanwhile, mobile payments in France recorded the
strongest increase between 2022 and 2024, while the
share of “other” payment methods (transfers, direct debits,
cheques, etc.) remained stable. Within the euro areq,
growth in the share of mobile payments at points of sale
equaled that observed in France, with the number of
payments doubling in two years.

(3 Breakdown of means of payment used at points of sale in France and the euro area

(% of number of transactions)
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Sources: European Central Bank, SUCH (Study on the use of cash by households in the euro area) 2016
and SPACE (Study on the payment attitudes of consumers in the euro area) 2019, 2022 and 2024 surveys; Banque de France calculations.
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(4 Proportion of transactions paid with cash as means of payment in the euro area in 2024 and change since 2016
a) Situation in 2024 b) Change from 2016 to 2024
(%) (percentage points)

AT Austria ES Spain IE Ireland MT Malta

BE Belgium FI Finland T ltaly NL Netherlands
CY Cyprus FR  France LT Lithuania PT Portugal
DE Germany GR Greece LU Luxembourg Sl Slovenia
EE Estonia HR Croatia LV Latvia SK  Slovakia

Sources: European Central Bank, SUCH 2016 and SPACE 2019, 2022 and 2024 surveys; Banque de France calculations.

BOX 1
Change in the use of cashless payment means in France in the first half of 2024

In accordance with the tasks entrusted to it by law, the Observatoire de la sécurité des moyens de paiement (OSMP
— Observatory for the Security of Payment Means), for which the chair and secretariat are provided by the Banque
de France, publishes statistics every six months on trends in the use of means of payment and their associated fraud.
This publication rounds out the annual overviews made available online by the Banque de France on the use by
individuals and businesses (excluding monetary and financial institutions) of cashless payment means in France.?
These data broaden the picture provided by the SPACE survey, discussed in the rest of this Bulletin, which focuses on
payments by individuals at points of sale.

1 Note semestrielle sur la fraude du 1¢" semestre 2024.

2 The overview for 2023 was published on 13 December 2024. See S. Allain des Beauvais, L.-A. Bayol, C. Bourgeois, I. Maranghi, A. Mocek, A. Thomas
and . Valdés-Curien (2024), “La numérisation des paiements : une fendance de fond en France et en Europe”, Bulletin de la Banque de France, No. 255/4,
November-December.
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The most recent publication, which covers the first half of 2024, confirms that the number of cashless payment
transactions in France is increasing (up 4.5% year on year), with 16.3 billion fransactions recorded during the half-year
period. The main cashless payment method used continues to be bankcards, which account for 61% of transactions
and a stable share of the number of cashless fransactions over time. Credit fransfers account for the majority of flows
exchanged in terms of value (89%, or EUR 17,231 billion over the period).

Among these aggregates, the shift fowards new payment methods is borne out by the increasing use of instant credit
transfers (up 47% in value year on year) and card payments via a mobile solution (up 65% in value year on year),
alongside regular credit transfers and physical bankcards. Instant credit transfers, which accounted for 9% of transfers
issued in the first half of 2024, for a total value of EUR 113.2 billion, should continue to be more widely used in 2025,
due to the effect of (i) the entry info force on 9 January 2025 of the European regulation on instant payments, which
notably mandates instant euro transfers at the same cost as regular transfers, and (i) the development of solutions
based on this payment method, such as Wero, the new instant payment service offered by banks in five European
countries. Card payments via a mobile solution, which account for 6% of transactions carried out by card, are also
expected fo continue fo grow.

Lastly, the decline of other traditional cashless payment methods is ongoing, with a EUR 40 billion drop in cheque
payments observed in the first half of 2024. Cheque use, which was still dominant at the beginning of the 2000s for
in-store non-cash payments, now accounts for only 2.4% of the total number of transactions and 1.2% of the total

amount of transactions.
2 French people still valve cash (5 Change in the main perceived advantages of using cash in France
(%)
Cash stands out less and less from cards in terms 2024 w2022

of perceived advantages

Anonymous/profects privacy 43

. . Immediately settled
While cash continues to be used less and less for payments, ! s

people’s stated “preference” for cash remained stable at
14% in 2024. However, this is low and lags far behind Accepted n more siuofons
the preference expressed for bankcards (62%). Foster

Easier
The majority of consumers (60%) nevertheless consider Sofer
that it is important or very important to have the option None
to pay with cash. The stated preference for cash and

Makes me more aware of my own spending

| do not use cash
Other
Don't know

vel 0 10 20 30 40 50
respectively). Sources: European Central Bank, SPACE 2022 and 2024 surveys;

Banque de France calculations.

the importance of having the option to pay with cash
are slightly lower in France than in the euro area (by
8 percentage points and 2 percentage points,
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The perceived advantages of cash compared with card
payments in France remained largely unchanged
between 2022 and 2024, with the exception of the
“immediately settled” criterion which fell by é percentage
points. As realtime information on card payments
improves, particularly through online banking services,
the fact that transactions are seftled immediately with cash
payments has become less decisive. To a lesser extent,
the perception of cash being anonymous and protecting
privacy is now also less important (down 3 percentage
points). This may be due to people’s — and particularly
younger people’s — increasing and voluntary exposure to
online services and social media where users are required
to provide a slew of private information.

A comparative assessment of the perceived advantages
of cash and cards shows that while few French people
state that they never use cash, almost 60% of them consider
carrying cash with them inconvenient. However, the
perception that “cash makes one more aware of one’s
own expenses” remains significant and stable at 31%
despite the increasing availability of budget management
applications and banking solutions.

The type of purchase and its amount are essential factors
in opting for cash

As has been observed in previous studies, certain socio-
demographic criteria impact the use of cash (see the table
below and the methodological appendix). The estimates
only allow us to determine the effect of age: the propensity
to pay for a purchase in cash is significantly higher for a
person aged 40 or over than for a person aged 18 to 39.

The type of purchase and its amount are also factors in
consumers choosing to pay with cash or with a non-cash
means of payment. For example, people are more likely
to settle purchases in cash in shops selling day-to-day
items or at street or market selling points. Conversely,
purchases in the category of shops selling durable goods,
hotels, services and other are less often seftled in cash.
Lastly, the smaller the transaction amount, the greater the
tendency to pay with cash, regardless of where the
transaction is carried out.

These explanatory factors for choosing to pay with cash
were identified using a simple econometric model (see
the methodological appendix, Table TA2). The main results
are presented in the table below.

Expected effects of socio-demographic and transaction characteristics on cash use

Variables Expected effects

Socio-demographic variables

Gender Men are more likely to mostly use cash than
women

Age The probability of using mostly cash increases
with age

Income The probability of using mostly cash decreases

as income levels rise
Socio-demographic
category cash use cash more
Transaction variables

Payment value

Type of retailer
local points of sale for day-to-day items

Professionals who can receive their income in

Less propensity to use cash for larger purchases

The probability of using mostly cash is higher in

Results

Non-significant effect

Significant effect: the probability of making
a transaction in cash increases with age

Largely insignificant effect (non-linear with income)

Non-significant effect

Significant effect: the probability of making a payment
in cash decreases as the amount increases

Significant effect: the probability of seftling a
transaction in cash increases in shops selling day-to-day
items and street and market selling points. Conversely,
it decreases in shops selling durable goods, hotels,
services and other

Sources: “Expected effects”: Bounie and Francois, 2006; Bounie et al., 2008; Schuh and Stavins, 2011; Stavins, 2016. “Results”: Banque de France.
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BOX 2
French households and cash reserves

According to the survey, one in four French people (26%) in 2024 said that they keep cash reserves at home (hoarding)
as a precautionary reserve or an alternative form of savings. Alongside Belgium, France has the lowest proportion of
households keeping cash reserves at home in the euro area (a euro area average of 35%).

This low appetite may be explained by:

* less inclination to keep cash at home in line with a high degree of confidence in the banking system;

e the low proportion of income received in cash (87% of French people do not receive any part of their income in cash);
* a reporting bias related to the topic’s sensitivity.

Between 2016 and 2024, the proportion of French people who stated that they hoarded cash increased by
11 percentage points, with a peak in 2022 when almost one out of three French people (30%) declared that they kept
cash at home. The same trend can be discerned across all euro area countries, with an increase (up 11 percentage points)
over the 2016-24 period despite a slight decline between 2022 and 2024 (down 2 percentage points).

Among the French people who stated that they kept cash reserves in 2024, almost one third (30%) kept less than
EUR 100 and, at the other end of the scale, almost one quarter (23%) kept more than EUR 500. In terms of the long-term
trend over the 2016-24 period, the amounts are distributed in a similar way: a litfle over half of the French people
who stated that they kept cash reserves had less than EUR 250. However, over the last two years, the French have
tended to put aside larger amounts, with reserves of less than EUR 100 declining by 5 percentage points and reserves
of more than EUR 100 increasing by 7 percentage points, including a 5 percentage point rise in amounts of more
than EUR 500 alone.

Proportion of people that reported keeping cash reserves at home in France and the euro area
(%)
M Yes M No W Refusal/Don’t know

a) France b) Euro area

0 20 40 60 80 100 0 20 40 60 80 100
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3 Levels of cash accessibility and acceptance
remain high in France

Automated teller machines are considered easily accessible

The perception that consumers can easily withdraw cash
can be decisive in their choices when making a payment.
Chart 6 shows that it has remained stable at a high level
in France since 2019. More than 90% of French people
state that it is “fairly easy” or “very easy” to withdraw
cash. Furthermore, the perception is better in France than
in the rest of the euro area (4 percentage points higher
for the “very easy” and “easy” categories compared with
the euro areq).

While cash can be accessed through several channels,
such as ATMs, bank counters or retailers’ cashback or
cash-in-shop services, ATMs continue to be the preferred
source for withdrawals (at 79%). French people mostly
(43%) withdraw cash when carrying out other day-to-day
activities, while one quarter make a special journey from
home to an ATM or bank to do so. In this respect, France
differs little from the average for the other euro
area countries.

(6 Perception of access to cash withdrawals in France
(%)

W Veryeasy M Fairlyeosy M Fairly difficolt 9 Very difficult M Don’t know

2024 51 8

2022 53 5

2019 51 6

0 10 20 3 40 5 60 70 80 90 100

Sources: European Central Bank, SPACE 2019, 2022 and 2024
surveys; Banque de France calculations.

Access to non-cash means of payment is a determining
factor in the use of cash

In 2024, 92% of French citizens had a bank account and
90% had a payment card, consistent with euro area
averages. However, according to the survey, only 56% of
French people have access to instant cashless payments
(payments received within a few seconds at any time of
the day and year and regardless of the beneficiary’s
bank). Of these, only 41% actually use them, which is
4 percentage points below the euro area average. Lastly,
18% of French people disposed to using instant transfers
do not do so because the service is not available. In this

respect, France has the second highest percentage after
Greece at 27%.

Merchants' acceptance of cash: an additional factor
in the use of cash

Merchants’ acceptance of cash plays a decisive role in
the means of payment chosen by consumers: 94% of
French merchants accept cash as a means of payment
(up 1 percentage point from 2022 to 2024).
Cash acceptance is also very satisfactory across the euro
area at 95% and remains unchanged over the period.
Note that banknotes and coins have legal tender status
in France: with a few exceptions, they cannot be refused
in setflement of a purchase. Thus, in France — and in the
euro area — only 6% of consumers reported that cash was
not accepted at least once in the month preceding the
survey. Non-acceptance was at 9% for cashless payment
methods in France, compared with 12% for the euro area
as a whole.

However, it should be noted that the increase in cashless
payment method acceptance in France was particularly
strong over the 2022-24 period (up 8 percentage points
to 93%), catching up with the level of cash acceptance
(94% in 2024). This is probably due to the efforts made
to equip smaller merchants with portable payment
terminals or mobile payment acceptance solutions.

BANQUE DE FRANCE
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BOX 3
Results of the ECB survey on corporate use of cash and cash access

Shortly before the publication of its SPACE 2024 survey, the European Central Bank (ECB) released the results of its
survey on companies’ behaviour towards use of cash! in 20 euro area countries. This provided an update to the
original survey that was carried out three years previously. The “Use of cash by companies in the euro area in 2024”
survey is based on the responses of a sample of company representatives from the four sectors most likely fo receive
cash payments: (i) retail trade; (ii) restaurants and cafes; (iii) arts, entertainment and recreation; and (iv) hotels.

As is the case for French households, French companies prefer to pay by card (56%), followed by cash (19%). However,
the reported preference for cash increased by 4 percentage points from 2021 to 2024. Almost 50% of French companies
consider that cash is more favourable (rated “better” or “much better”) in terms of its total cost, reliability and preservation
of privacy in comparison with cards and mobile payments. Furthermore, French companies, together with their Italian
counterparts, accept cash (94%) more than any other companies in the euro area. This figure is consistent with the
results of the SPACE 2024 survey.

The vast majority of French companies make cash deposits  French and euro area companies’ preferences in 2024
(60%) and less than one quarter make withdrawals. While (%)

M (osh
™ Cords

M Credit fransfers
I Direct debit

I Online payment solutions M Refusal /Don’t know

I Other

French households mainly make withdrawals from ATMs
(79%), French companies prefer to use the bank counter
to withdraw their cash (48%).

Lastly, French companies mainly withdraw cash in order France
to have change (89%), placing France second in the euro

area rankings. French companies’ willingness to hold cash
to ensure they can give change has consequences on

consumers’ use of cash: companies facilitate cash ~ fwoaes

purchases by having an appropriate amount of change.

1 ECB (2024), “Use of cash by companies in the euro area in 2024", 0 10 20 30 40 5 60 70 80 90 100
September. Only small and medium-sized enterprises (SMEs) — with fewer
than 250 employees — in France and in the euro area are faken info
consideration in this box.

Sources: European Central Bank (2024), “Use of cash by
companies in the euro area”; Banque de France calculations.
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These developments, which reflect a sea change in
payment attitudes in France, as well as the growing
influence of new players (specialised technical service
providers, large tech companies, payment start-ups, etc.)
in the payment value chain and the emergence of new
risks in a more uncertain international environment, have
led the Banque de France to propose a new national retail

payment strategy* for 2025-30 as part of its activities
within the Comité national des moyens de paiement
(CNMP - the French National Payments Committee).

By guaranteeing secure, sustainable and innovative
payments and by pursuing European integration, this
strategy reinforces the principle of freedom of choice of
payment means for all users and full acceptance of cash
in France.

4 See Banque de France, “The National Retail Payments Strategy”: htfps://www.banque-france.fr/en/monetary-strategy,/means-payment/nationalpayments-committee-

cnmp/nationalretailpayments-strategy
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Methodological appendix

Change in the scope of point-of-sale (POS)
and peer-to-peer (P2P) payments

The scope of POS purchases and P2P transactions  outside the home” and “Services inside or around the home”,
changed between the first and second SPACE surveys  which are no longer categorised as P2P transactions.

in 2019 and 2022. POS purchases now include “Services

TAT Scope of point-of-sale (POS) and peer-to-peer (P2P) payments

Type of retailer Scope
Supermarkets

Shop selling day-to-day items (e.g., bakery, drugstore, pharmacy, kiosk)

Street or market selling point (e.g. newspaper stand, florist, lottery, flea market, second hand purchases)

Shop selling durable goods (e.g. clothing, toys, electronics, household appliances, furniture)

Petrol stations

Restaurant, bar, cafe

Hotel or similar (e.g. B&B, vacation apartment)

A venue for culture, sport or entertainment POS payments
Vending or ticketing machine

Services outside the home (e.g. hairdresser, dry cleaning, car maintenance, doctor, transport tickets
if not purchased)

Services inside or around the home (e.g. cleaning, babysitting or household repairs)
Public authorities and post offices (e.g. to get a new passport/identity card/licence plate)
Other physical location

Don't know

Charity (e.g. donations, people in need)
. . . P2P payments
Private payment to another person (e.g. family members or friends)

Sources: European Central Bank, SPACE 2022 survey, Banque de France.
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Results of analytical models of explanatory factors choice of cash to seftle purchases. The sample covered

for use of cash 7,275 purchases at points of sale in France. Note that,
for each of the sampled transactions, the respondents felt

A logistic regression model was performed to identify  that they had the choice of paying with cash or cashless

the factors that could potentially explain respondents’ instruments (e.g. cards, mobile payments).

payment behaviour and types of purchases in their

TA2 Results of the logistic regression on making a cash payment in France

Purchases paid in cash
Coefficient  (Standard Odds ratio

error)
In(Purchase value)e -0.36 *** (0.03) 0.70
40 and over 0.15 *** (0.05) 1.17
Between EUR 1,001 and EUR 2,000 0.24 ** (0.11) 1.28
Between EUR 2,001 and EUR 3,000 0.28 *** (0.11) 1.33
Between EUR 3,001 and EUR 4,000 0.18 (0.11) 1.20
More than EUR 4,000 0.09 (0.12) 1.09
Shops selling durable goods, hotels, services and other 0.16 * (0.09) 0.85
Shops selling day-to-day items and street and market selling points 0.23 *** (0.0¢) 1.26
Petrol stations, restaurants, cultural and sporting venues, public authorities 0.07 (0.0¢) 1.07
Constant 1.97 *** (0.22) 7.4
Respondents 7,275
AIC 9,543
Pseudo R? 0.06

a) Natural logarithm of purchase amount shown in euro cents.

Guide to statistics on purchase values: a 1 percentage point increase in the value of a purchase reduces the likelihood of a respondent paying
for that purchase in cash by 30%.

Guide to statistics on payment location: payments made in shops selling durable goods, hotels, services and other are 15% less likely to be
made in cash than purchases made in supermarkets, for consumers with an income of less than EUR 1,000 and aged between 18 and 39, dll
other things being equal. Conversely, purchases made in shops selling day-to-day items and street and market selling points, are 26% more
likely to be made in cash than purchases made in supermarkets, for consumers with an income of less than EUR 1,000 and aged between 18
and 39, all other things being equal.

Notes: Statistical significance threshold of the coefficient: 1% “***”, 5% “**” 10% “*".

The dependent variable takes the value 1 if the payment is made in cash and O if it is made using another means of payment (card, mobile, etc.).
The odds ratio is a statistical measure that compares the chances (odds) of an event occurring in one group compared to another.

The Akaike Information Criterion (AIC) is a measure of the quality of a statistical model.

The pseudo R? is calculated when the outcome variable is nominal or ordinal, so the coefficient of determination R? cannot be applied as a
measure of model robustness. However, the pseudo R? does not represent a proportional reduction in error unlike the R2 in linear regression.

Sources: European Central Bank, SPACE (Study on the payment attitudes of consumers in the euro area) 2024 survey; authors’ calculations.
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