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Turnover in retail trade at the end of December 2022 
Breakdown by manufactured product and outlet category 

Changes by product 

 

 
 
 
Notes: % = Relative weight of products in the “total” aggregate of retail sale 
Source: Insee (household consumption expenditure 2015) 

Changes by outlet category (**) 

 
 
  (**) The outlet categories do not make up the complete scope of the “Total by product” aggregate, 
       which includes other forms of retailers such as large specialist retailers and chains (for which no specific index is calculated).  
 

The Fevad and the Banque de France work together to publish figures for distance sales (excluding food). The last published figure covers November 2022.The 

figure for December will be published as soon as it is available. 
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Retail sale – Total 
 

Nota: % = Relative weight of products in the “total” aggregate of retail sale (source: INSEE, 2015) 
Indexes in volume terms, seasonally and working-days adjusted  
(100 = 2010) 
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Manufactured goods 
(57% of total food and manufactured goods in household consumption) 
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AUTOMOBILE 

  
 

PERSONAL EQUIPMENT 
 

  

  
 
 
 
 

OTHER PRODUCTS 
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Outlet category 
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 Source: FEVAD and Banque de France 

  

Provisional data compiled on the 7th working day following the end of the month under review. 
 

For further details methodology, publications calendar  and contacts 

Find the series on the website of the Bank of France in Webstat Banque de France database. 

Subscription to Business surveys can be requested to www.banque-france.fr 
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Distance sales
Including internet sales 

https://www.banque-france.fr/statistiques/acces-aux-series/methodologies
https://www.banque-france.fr/statistiques/calendrier
mailto:2510-emc-ut@banque-france.fr
http://webstat.banque-france.fr/en/browse.do?node=5385022
http://www.banque-france.fr/
https://www.banque-france.fr/application-mobile
https://www.linkedin.com/authwall?trk=ripf&trkInfo=AQGGBXz1CYRXZwAAAV8KgonARFGKnmogBMeGV6SUjveLAw6Fjwa0zdETkWXgxiVp4LV3mAE_bKcJE981BVonvqXUDtmGLmnLVq99xQd1a142pQ-SKSc4U2hsUYZdg0mklyFDk7g=&originalReferer=https://www.banque-france.fr/statistiques/epargne/les-autres-formes-depargne-opc-organismes-de-placement-collectifs-et-assurances&sessionRedirect=https://fr.linkedin.com/company/banque-de-france
https://www.facebook.com/BanquedeFrance/
https://twitter.com/banquedefrance
https://www.youtube.com/user/banquedefrance

